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Hugs and Friendship 2010.  Working together, we really do make a difference 

 

In the Community ï In the Classroom ï  

Family 9Health Fair/Feria de Salud 
 

2010 Annual Report to the Community 

 
9Health Fair 

1139 Delaware Street, Denver, Colorado 80204-3607 

303-698-4455 
www.9healthfair.org 
9hf@9healthfair.org 

 

Support Life Saving Early Detection for You and Your Family by Clicking Here.  

All checks should be made payable to 9Health Fair. 

mailto:9hf@9healthfair.org
http://www.9healthfair.org/
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In 2010, 86,740 participants received free and low-cost health screenings and 

education at a 9Health Fair. 19,000 volunteers provided the service at 166 9Health 

Fair sites statewide. An additional 22,000 K-12 students participated in our free In 

the Classroom program. 

 

 

ñWhen I received my 9Health Fair report it indicated a problem with my thyroid. There was a follow-up 

phone call from one of your nurses a couple of days later advising me to see my doctor. I did so 

immediatelyé and am taking the correct medication and feeling fine.  Thank you.ò  

R.B. participant  

 

 

THE MISSION of 9Health Fair is to promote health awareness and to 

encourage individuals to assume responsibility for their own health. 
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The entire family was invited, Family 9Health Fair/Feria de Salud, Adams City High 

School, November  6-7, Commerce City. First developed in 2008 to serve the greater 

Commerce City community, in 2010 Family 9Health Fair expanded to include two additional 

sites in Monument and Edwards, Colorado. 

 

2010 Annual Report to the Community  
 

Two questions continue to stand out as 9Health Fair reviews 2010 and enters 2011: 

 

1. How will the economy affect 9Health Fairôs participantsô and volunteersô access to health? 

2. How does 9Health Fair fit into our nationôs new health reform movement? 

These questions are best answered by taking a look at several themes that have developed over the course 

of our 31
st
 consecutive year of service. 

 

A.  PREPARING COMMUNITIES AND ENGAGING VOLUNTEERS  -- How Do We Grow Our 

Greatest Asset? 

 
Each year there are many more communities and volunteers expressing an interest in hosting a 9Health 

Fair than can be accommodated.  Over 40 sites in Colorado are currently being considered for future 

participation. 

 

Everyone recognizes that our incredible army of 19,000 volunteers is 9Health Fairôs greatest asset.  In 

order to be ready for our next 30 years we are embracing the philosophy of volunteer engagement 

outlined in Jill Friedman Fixlerôs book Boomers Leading Change. With Jillôs guidance we have increased 

the human resources and financial commitment to improve our communication with, and development of, 

both our medical and non-medical volunteers ï highlighted by migrating to a new Salesforce data base 

that better allows us to match volunteer skills and interests with participant and community needs. 
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Two of 9Health Fairôs 19,000 volunteers ï insuring that young 

people experience the pride that comes from volunteering. 

 

B. EDUCATING AND BUILDING AWARENESS  

 

In order to build public will to achieve access to health, in 2010 The Colorado Trust made a $367,000 

three-year grant to 9Health Fair to support greater communication with our volunteers and the general 

public 

  

A year-round presence on-air and online, called ñ9Health,ò allows us to extend our media reach across the 

state (9News; News First5 in Colorado Springs; Entravision Spanish language media; KKCO in Grand 

Junction). We have also begun a social marketing initiative using Facebook and Twitter and invite you to 

become fans and followers. 

 

Reaching small business employees continues to be recognized as a significant new opportunity to reach 

men and women who may not take advantage of proper health screenings on a regular schedule.  We 

continued to refine this idea with a health screening project for 400 employees from The Childrenôs 

Hospital. 

 

C. ATTRACTING NEW AUDIENCES  

 

9Health Fair cultivated new partnerships to reach new audiences by: attracting 40 community leaders to 

an Open House; increased the numbers of bilingual volunteers at our fairs; included our Board of Trustees 

and staff in ongoing diversity training; supported new leadership from the city of Commerce City for our 

3rd annual Feria de Salud/Family 9Health Fair; developed a stronger partnership with the Center for 

African American Health to support their January 2011 fair; continued to reach undeserved audiences in 

partnership with the Asian Pacific Development Center and Colorado Alliance for Health Equity and 

Practice. 

 

We continued to gather information about our participants, using the data to improve our ability to reach 

new audiences.  We used telephone surveys to study behavior of single-year and multi-year attendees 

over the last four years, discovering that only about one-third of our participants come every year. We 

utilized focus groups and telephone survey results of non-attendees to guide promotions. In addition, we 

adopted a new tag line for our logo, replacing Where Your Health Comes First with Own Your Health, a 

message in line with the core of our mission, encouraging individuals to assume responsibility for their 

own health. 
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19,000 Volunteers make 9Health Fair one of the largest, most rewarding and 

most successful volunteer organizations in the country. 

 

D.  ENRICHING AND REFINING HEALTH SCREENINGS AND EDUCATION  

 

Piloting a new Vitamin D screening was important to our attendees (25% of attendees purchased this 

screening at nine pilot sites). Because of recent concerns that so many people have low levels of Vitamin 

D, 9Health Fairôs Medical Advisory Committee approved offering this simple blood screening at all fairs 

during 2011. 

 

How are we advancing our knowledge of health screenings? 

 

In partnership with the University of Colorado Denverôs Rheumatology Division and Abbott 

Laboratories, 9Health Fair continues to facilitate a study of rheumatoid arthritis (RA) markers in 

participant populations through blood screening. Since early diagnosis significantly improves the 

outcome of this potentially crippling disease, the primary goal of the screening is to identify people in 

Colorado who have early signs, but who might not be aware of the disease. In addition, the University 

provides individuals with positive results with guidance and follow-up.  

 

How do we serve children? 

 

Childrenôs Hospital has entered into a new three-year collaboration with 9Health Fair to improve health 

education for young people across our state. Together we are designing a new program to develop young 

health advocates who can create healthier environments at home and at school.  

  

We also increased funding for our Laff Scholarship Program, supporting student leaders of our In the 

Classroom program who have led one of our childrenôs health fairs and are pursuing further education. 

  

E.  FOLLOWING THROUGH TO REDUCE RISK AND RECEIVE CARE  

 

Everyone who chooses to have their blood drawn at a 9Health Fair receives a report either through the 

mail or online. Every year 9Health Fair makes over 1,500 telephone calls within 72 hours of each health 

fair to those participants whose blood screenings show a critical or alert value. The same procedure is 

followed when results are received for Pap and colorectal cancer screenings. Increasingly, many 

community members ask how 9Health Fair might better refer participants with questions to appropriate  
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healthcare for follow-through after receiving results.  With a grant from the Rose Foundation and support 

from Boomers Leading Change in Health, 9Health Fair is responding to this request with increased 

training in navigation and referral. With the support of the Colorado Trust we are working to create 

greater awareness of the importance of everyone being able to access medical care when needed ï without 

unpredictable costs or other barriers to health such as lack of insurance. 
 

 

2010 PARTICIPANT PROFILE  

 

2010 Spring Fair Participant 

Profile 

2010 Family Fair Participant 

Profile 

 

TOTAL  

163 sites 3 sites 166 

Total participants = 83,309 Total participants = 3,439 86,748 

Children under 18 = zero Children under 18 = 700 700 

Asian or Pacific Islander = 2% Asian or Pacific Islander = 9% 1909 

Hispanic, Chicano, Mexican-

American, or Latino = 5% 

Hispanic, Chicano, Mexican-

American, or Latino = 47% 

5781 

17% indicate having no insurance 67% indicate having no insurance 16,465 

 

ñIt is such a bargain I canôt pass it up.ò 

J.S. participant 

 

 

 

Body in Balance, one of 20 free screenings 
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Every year, 9Health Fairôs In the Classroom program provides free health 

education to approximately 22,000 students across the state. 

 

THE MISSION of 9Health Fair is to promote health awareness and to 

encourage individuals to assume responsibility for their own health. 

 

SPECIAL APPRECIATION 
FOR ALL YOU DO  TO SERVE 86,740 ADULTS  

21,944 SCHOOL CHILDREN  

19,000 VOLUNTEERS 

ANNUALLY FOR 31 CONSECUTIVE YEARS 

- 

HEALTH SCREENIN G PARTNERS (HSPs) ï Each year 9Health Fair collaborates 

with professional healthcare organizations and associations to offer a wide range of health 

screenings at our fairs. These Health Screening Partners (HSPs) share the responsibility of 

providing screenings at our fairs by bringing their professional expertise and staff to fair sites 

across the state. To sign up, or to find a current list of HSPs, click here. 

 

INTERACTIVE EDUCATION CENTERS  (IECs) ï IECôs play an integral role in 

9Health Fair's Community, Family and Classroom programs. IECs are comprised of many 

different national, local and statewide organizations that provide a wide range of up-to-date health 

education and safety information for the community and classroom. By providing accurate and 

credible literature and hands-on demonstrations, IECs help participants to understand the 

relationship between positive lifestyles and their overall health. Most of all, they promote health 

awareness and encourage participants to assume responsibility for their own health. To sign up, or 

to find a current list of IECs, click here. 

 

 

 

 

http://www.9healthfair.org/sponsors/associates.aspx
http://www.9healthfair.org/community/centers.aspx
http://www.9healthfair.org/community/centers.aspx

